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Retail investor activity and standard profiles

This new study from the Autorité des Marchés Financiers details for the first
time retail investor activities according to their sex and age, in order to
determine their standard profiles. In 2022, 70% of active retail investors are
men and 30% are women. Their behaviour differs according to their age, as
men make more transactions in the earliest age groups, while the number
of women gradually increases.
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